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The Analyst
Atlas...

The challenges that organisations face to-
day are more complex than ever. Changing
regulatory conditions, economic uncertain-
ties, and increasing expectations of custo-
mers, business partners, and employees
require companies to become more agile,
more flexible, and much faster in adopting
new strategies.

The foundation of such responsive orga-
nisations is a well-defined and perfectly
implemented information supply chain.
There are three main pillars to an optimal
information supply chain. The first pillar
constitutes the company’s culture. Modern
organisations are driven by data — so the-
re has to be a common understanding of
the importance of data, how to interpret it,
and how to use it properly. The second pil-
lar covers the data processes within an or-
ganisation. Today, we still see lots of room
for improvement in this regard. Business
units and their workflows are often isola-
ted instead of integrated, which can lead to
multifaceted inefficiencies. The third pillar
constitutes the system landscape. When
considering their main business process-
es, companies should outline a sustainable
and future-proof IT architecture that helps
them achieve their strategic and operatio-
nal goals while adapting flexibly to chan-
ging conditions.

That said, it is important for organisations
today to stay informed about the current
status of the most relevant software mar-
kets. Technological advances such as arti-
ficial intelligence, machine learning, ro-
botic process automation, and augmented/
virtual reality provide increasing potential
to optimise business and data processes,
become a more efficient organisation, and
make better decisions on a daily basis.

At the same time, software solutions can be
replaced more easily today than a couple of
years before thanks to the widespread use
of APIs. Therefore, the information supply
chain can be aligned much more quickly to
new requirements.

However, there is a lot of noise in today’s
software markets, which makes it difficult
for decision-makers to conduct thorough
research, assess the individual tools objec-
tively, and make truly well-informed deci-
sions. Our Analyst Atlas series takes on the
job of gathering all relevant information
about dedicated software markets and their
most relevant players, thereby providing
comprehensive and in-depth insights that
offer orientation, clarity, and transparency.

Temel Kahyaoglu,
Founder, CEO, and Chief Analyst at TGOA
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The renowned analyst house The Group of Analysts (TGOA) has
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Carmela Melone is the founder and CEO of The Group of Au-
thors and the co-founder of The Group of Analysts. She has
been working as an analyst in various technological areas for
several years, during which she has authored multiple studies,
white papers and specialist contributions on various aspects of
digitalisation.

E: mela@tgoa.com
M: +49 176 705 243 71

View more content edited by Carmela by clicking
on or scanning the QR code

Temel Kahyaoglu works in various consultancy positions and
has led The Group of Analysts as its founder and CEO since
2010. He invented the term ‘Information Supply Chain Ma-
nagement’ in 2007 and is the intellectual father of the Market
Performance Wheels — the most highly respected analyst tool
in the DACH region next to Gartner’s Magic Quadrant and the
Forrester Wave. He founded four analyst companies with his
private equity firm The Grand Orchestra Audience with the aim
of increasing transparency in the software market.
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M: +49 173 602 05 15
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